
Unit 14.Marketing 
Management

Charaka Dhananajaya 1

wf,ú l<ukdlrKh

MARKETING MANAGEMENT

ksmqK;dj 14
jHdmdr id¾:l;ajh i|yd wf,ú l<ukdlrKfha

odhl;ajh w.hhs'

ksmqK;d uÜgu 14’1
wf,úlrKhg mokï jQ uQ,sl ixl,am úuihs'

wf,úlrKh hkq

ms,sma fldÜ,¾
Philip Kotler

• mqoa., iy lKavdhï ;u 
wjYH;d yd jqjukd bgq lr
.ekSu i|yd jákdlulska
hq;aksIamdÈ; ks¾udKh lsÍu" 
bÈßm;a lsÍu iy ksoyfia
fjk;a wh iuÕ yqjudre lsÍu
i|yd jQ iudcSh ls%hdj,sh
wf,úlrKh hs'

weußldkq jr,;a wf,úlrK 
wdh;kh American 

Marketing Association

• mqoa., yd ixúOdkuh wruqKq
;Dma;su;a lsÍu i|yd yqjudre
lsÍug wjYH woyia NdKav yd 
fiajd ixl,amh" ñ, lsÍu" 
m%j¾Okh yd fnod yeÍu" 
ie,iqï lsÍfï ydls%hd;aul
lsÍfï ls%hdj,sh wf,úlrKh
hs

wf,úlrKh hkq

• mdßfNda.sl wjYH;d yd jqjukd ;Dma;su;a lsÍu uÕska" ;u jHdmdßl
wruqKq bgq lr .ekSu i|yd isÿ lrk" mdßfNda.slhdf.ka wdrïN ù 
mdßfNda.slhdf.ka wjidk jk mq¿,a ls%hdj,shla f,i wf,úlrKh
y÷kd .; yelsh’

• mqoa.,hkaf.a yd wdh;kj, wjYH;d yd jqjukd ;Dma;su;a lsÍu
i|yd jQ iudcSh yd l<ukdlrK ls%hdj,shla f,i ye|skaúh yels h'

fjf<| fmd< (Market)

• iudk wjYH;d yd jqjukd iys;" tajd yqjudre l%shdj,shla uÕska
;Dma;su;a lr .ekSug leue;a; yd yelshdj we;s i;H fyda úNj
.ekqïlrejkaf.a tl;=j fjf<| fmd<hs'

• ke;fyd;a ksIamdÈ;hla i|yd i;H fyda úNj .ekqïlrejkaf.a
tl;=jhs'

fjf<| fmd< j¾.SlrKh
fjf<| fmd< ;=< isák .ekqïlrejkaf.a wjYH;d yd leue;a; wkqj

1' mdßfNda.sl fjf<| fmd<

• .ekqïlre ish mqoa., 
mßfNdackh fyda l=gqïN
mßfNdack NdKav yd fiajd
b,ä ï lrk fjf<| fmd< hs'

2' ld¾ñl NdKav fjf<| fmd<

• jHdmdr wdh;kj,g wjYH
m%d.aOk NdKav úúO iïm;a yd 
ld¾ñl fiajd yqjudrejk
fjf<| fmd< ld¾ñl NdKav
fjf<| fmd< fyj;a wdh;ksl
fjf<| fmd< kñka y÷kajhs' 
jHdmdßl NdKav fjf<| fmd< 
kñka o fuufjf<| fmd<
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kQ;k yqjudre wd¾Ólh hgf;a Ndú; jk uQ,sl fjf<| 
fmd< fldgia myla hgf;a j¾. l< yels h'

1' iïm;a fjf<| fmd<

2' ksIamdÈk fjf<| fmd<

3' rcfha fjf<| fmd<

4' mdßfNda.sl fjf<| fmd<

5' w;rueÈhkaf.a fjf<| fmd<

kQ;k yqjudre wd¾Ólhl m%jdy we;=<;a fjf<| fmd< 
wdlD;sh

wf,úlrK yr ixl,am

• wf,úlrK yr ixl,am hkq wf,úlrK l%shdj,sh mokï ù we;s
uQ,sl idOl fõ'

• wf,úlrK yr ixl,am my; ±lafjk whqßka ,ehsia;=.; l< yels
h'
– wjYH;d" jqjukd yd b,ä u

– b,lal fjf<| fmd< yd Lkavkh

– msßkeuqï$ms<s.ekaùï ^ksIamdÈ;& iy ikakï

– wf,úlrK ud¾. 

– f.jk ,o, whs;s lr .kakd ,o yd Wmhk ,o udOH

wf,úlrK yr ixl,am

– yeÕSu yd ksr;ùu

– jákdlu iy ;Dma;sh

– iemhqï odu

– ;rÕldß;ajh

– yqjudrej

– .kqfokq

– iïnkaO;d

– wf,úlrK mßirh

wjYH;d" jqjukd yd b,a,qu

• ñksid ;=< we;s lsishï uQ,sl fm<Sfï iajNdjhla bgq lr .ekSu
ke;fyd;a ñksidf.a meje;au ;yjqre lr .ekSug uQ,sl jYfhka u 
imqrd .; hq;= ;;a;ajhka f,i wjYH;d f,i ye¢kaúh yels h'

• wjYH;djlg wod< j ksYaÑ; NdKav fyda fiajd fyda i|yd we;s jk
wdYdj fyj;a leue;a;" ke;fyd;a mqoa.,fhl= ish wjYH;d imqrd
.ekSug ksYaÑ; ksIamdÈ;j,g fhduq ùu jqjukd f,i ye|skafõ'

• wjYH;djhla bgq lr .ekSu i|yd we;s jk jqjukdj yd tu
wjYH;djh bgqlr .ekSug ksIamdÈ;hla ñ, § .ekSug we;s yelshdj
ksid we;s jk ;;a;ajhla b,ä u f,i ye|skaúh yels h'

b,lal fjf<|fmd<" msysgqùu yd fjf<|fmd< LKavkh

• lsishï ksIamdolfhl= ;u ksIamdÈ; wf,ú lsÍu i|yd iuia; 
fjf<|fmdf<ka ksYaÑ; mdßfNda.sl msßila flfrys wjodkh fhduq
lsÍu fyj;a ;u ksIamdÈ;h mdßfNda.sl lKavdhula f;dardf.k ta 
wh fjkqfjka u y÷kajd §u i|yd jk fjf<| fmd< b,lal
fjf<|fmd<hs'

• lsishï ksIamdÈhla ms<sn|j mdßfNda.slhdf.a ukfiys hym;a
wdl,amhla f.dvke.Su msysgqùu hkqfjka woyia lrhs'

• iuia; fjf<| fmd< iucd;Sh mdßfNda.sl lKavdhï we;=<;a jk
mßÈ Wmfldgiaj,g fn§u fjf<|fmd< LKavkh hs'
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msßkeuqï ^ksIamdÈ;& iy ikakï

• jHdmdßlhka úiska .kqfokqlrefjl=f.a wjYH;d ;Dma;su;a lsÍu
i|yd bÈßm;a lrkq ,nk jákdlï iuQyh msßkeuqï f,i ye|skafõ'

• fuu msßkeuqï ksIamdÈ; iemhSu uÕska bgq lrkq ,nhs'

• ikaku hkq fjf<| fmdf<a ;rÕldÍ ksIamdÈ; w;frka ;u ksIamdÈ; 
fjka lry÷kd .ekSu i|yd Ndú;d lrk wlaIr ldKavhla fyda
,dxPkhla fyda tajdfha ixl,khls'

wf,úlrK ud¾.

• b,lal fjf<| fmd< fj; <Õd ùug wf,úlrefjda fhdod.kakd úúO
m%fõY wf,úlrK ud¾. f,i ye|skaúh yels h'

• m%Odk wf,úlrK ud¾. ;=kls'

– ikaksfõok ud¾.

– fnodyeÍfï ud¾. 

– fiajd ud¾. 

f.jk ,o" whs;s lr .kakd ,o yd Wmhk ,o 
udOH

• wdh;khla hïlsis uqo,la f.jd rEmjdyskS" i.rd" icSú ixo¾Yl 
fjf<| ±kaùï mqjre ^Display Adds& jeks uOHj, m, lrk
±kaùï f.jk ,o udOH f,i woyia lrhs'

• wdh;khla ;udf.au fjí wvú" uqyqKq fmd; ^Facebook& jeks
udOHj, m,lrk ±kaùï whs;slr .kakd ,o udOH f,i woyia
lrhs'

• mdßfNda.slhka fyda wdh;khg mßndysr mqoa.,hka iafõÉPdfjka
wdh;kfha ikakï ms<sn| lg jpkh" i¾ms,dldr wf,úlrKh
^Viral Markiting& jeks udOHh u`.ska lrk ikaksfõokh
Wmhk ,o udOH f,i y÷kajhs'

ye.Su yd ksr;ùu

• ikaksfõok udOH w;ßka ;ud Ndú; lrk ikaksfõok udOH
fld;rï úIh m:hla wdjrKh jkjd o hkak ms<sn| 
jHdmdßlhdf.a oDIaáh" ye.Su f,i woyia lrhs'

• ikaksfõok udOH flfrys mdßfNda.slhd fld;rï ÿrg wjodkh
fhduq lrkafkao tfiau il%sh f,i iïnkaO jkafka o hkak ksr;ùu
hkafkka woyia fõ'

jákdlu iy ;Dma;sh

• jákdlu hkq mdßfNda.sl wjYH;d bgq lsÍug ksIamdÈ;hlg we;s
yelshdj ms<sn|j mdßfNda.slhd úiska lrkq ,nk iuia; we.ehSu hs'

• fuu iuia; we.ehSu i|yd ksIamdÈ;hl .=K;ajh" fiajd iy ñ,-
qsp hk idOl ;%s;ajh jeäùu ie,ls,a,g ,la lrhs'

• fuys § ksIamdÈ;hl jákdlu by< kexùu i|yd .=K;ajh yd 
imhkq ,nk fiajd fyd| ;;a;ajfhka mej;Su bjy,a jk kuq;a
ksIamdÈ;hl jákdlu wvqùu i|yd ñ, jeäùu keu;s idOlh
n,mdhs'

jákdlu iy ;Dma;sh

• mdßfNda.slhd wfmalaId lrk wdldrhg ksIamdÈ;hla ìys lsÍu uÕska
mdßfNda.slhd w;am;a lr .kq ,nk i;=g ;Dma;sh fõ'

• ta wkqj jákdlu yd ;Dma;sh w;r we;s iïnkaO;dj meyeÈ,s fõ'

• mdßfNda.slhd wfmalaId lrk jákdlu ksIamdÈ;hlska fkd,efí kï
mdßfNda.slhd w;Dma;su;a jk w;r wfmalaId lrk jákdlu ta 
whqßkau mdßfNda.slhdg ysñ fõ kï Tyq ;Dma;su;a fõ' tfiau
wfmalaId l< jákdlug jvd by< jákdlula ksIamdÈ;fhka ,nd
foa kï Wmßu f,i ;Dma;shg m;afõ' fuu ixl,am ms<sn| 
ixcdkkhka mqoa.,noao fõ'
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iemhqï odu

• .kqfokqlrejkaf.a wjYH;d iemhSug ksIamdÈ;hla ks¾udKh lsÍug
wjYH há;, myiqlï ie,iqï lsÍu yd l%shd;aul lsÍu;a" ksIamdÈ; 
ks¾udKh lsÍug wjYH wuqøjH weKjqï lsÍfï isg wjidk
mdßfNda.slhd w;g m;a lsÍu yd bka miq;a odhljkakd jQ ish¨u
m%jdy iemhqï odu f,i ye|skafõ'

;rÕldß;ajh

• úNj yd mj;sk iucd;Sh ksIamdÈ; iy wdfoaYlhka uÕska we;s
lrkq ,nk n,mEu ;rÕldß;ajh f,i ye|skafõ’ 

• ;rÕldß;ajfha uÜgï lsysmhla we;'

– ikakï ;rÕldß;ajh Brand Competition

– l¾udka; ;rÕldß;ajh Industry Competition

– iajrEm ;rÕldß;ajh Form Competition

– fmdÿ ;rÕldß;ajh Generic Competition

yqjudrej

• jákdlu we;s hula ^ksIamdÈ;& oaúmd¾Yù h tlÕ;djla u; fomd¾Yjhla 
w;r .kqfokq ùu yqjudrej f,i ye|skaúh yel'

• yqjudrejla iïmq¾K ùu i|yd w;HjYHfhka u ;sìh hq;= fldkafoais
lSmhls'
– wju jYfhka fomd¾Yajhla isáh hq;= ùu'
– tla tla md¾Yajh i;= jákdlula we;s hula ;sìh hq;= ùu'
– tla tla md¾Yaj w;r woyia yqjudrejg yd fnod yeÍug yelshdj ;sìh hq;=ùu'
– tlsfkl md¾Yajhkag hula ms<s.ekSug fyda m%;slafIam lsÍug fyda ksoyi ;sìh hq;= 

ùu'
– tla tla md¾Yajhka úiska wfkla md¾Yaj iuÕ .kqfokq lsÍu fhda.H hehs úYajdi

l< hq;= ùu

.kqfokqj

• yqjudrejla iuÕ .kqfokqjla we;s jk w;r md¾Yaj folla fyda
lSmhla w;r th isÿúh yels h' 

• md¾Yaj folla fyda lSmhla fyda w;r jákdlu fjf<|dï ùu
.kqfokqjla f,i w¾:l:kh l< yels h' 

• yqjudrejla we;s jQ njg .kqfokqj idlaIh ls'

iïnkaO;d

• yqjudrej yd .kqfokq id¾:l j isÿ ùug kï tlsfkl md¾Yaj 
^.kqfokqlre" iemhqïlre" fnodyßkakka& w;r hym;a iïnkaO;d
we;s ùu wjYH fõ' 

• kQ;kfha fuh iïnkaO;d wf,úlrKh f,i y÷kajhs'

• jHdmdr wdh;kh iuÕ iïnkaO jk m%Odk md¾Yaj jk
.kqfokqlrejka" iemhqïlrejka yd fnodyßkakka we;=¿ wfkl=;a 
md¾Yaj w;r È.=ld,Sk j wfkHdakH jYfhka ;Dma;su;a yd ,dNodhs
iïnkaO;d f.dvkexùu iïnkaO;d wf,úlrKh hs'

wf,úlrK mßirh

• jHdmdrhl wf,úlrK Wmdh ud¾. yd wf,úlrK yelshdjkag
n,mEï lrkq ,nk l¾h yd mq¿,a mßir idOl yd n,fõ.hka
wf,úlrK mßirh f,i y÷kajhs' 

• tkï wf,úlrK mßirh ld¾h mßirh yd mq¿,a mßirh f,i
fldgia follg fnÈh yels h'
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wf,úlrK mßirh

ld¾h mßirh

• wod< jHdmdrh yd 
iïnkaO iemhqïlrejka" 
fnodyßkakka" 
wf,úlrejka iy
b,lal .kqfokqlrejka
wka;¾.; fõ

mq¿,a mßirh

• m%cd úoHd;aul wd¾Ól" 
iajdNdúl" ;dlaIKsl" 
foaYmd,k" kS;suh" 
iudcSh yd ixialD;sl
mßir wh;a fõ

jHdmdßlhdg wf,úlrKfha jeo.;alu

• .kqfokqlrejka ks¾udKh lr .ekSug yd Tjqka r|jd .ekSug'

• wdh;kfha id¾:l;ajh w;am;a lr .ekSug yd r|jd .ekSug'

• ,dN ,eîu wLKav j mj;ajd f.k hdug'

• whs;slrejka yd fiajl ;Dma;sh j¾Okhg'

• ;r.ldß;ajhg id¾:l j uqyqK §ug'

• fjf<| fmd< fldgi mq¿,a lr .ekSug

mdßfNda.slhdg wf,úlrKfha jeo.;alu

• ;ud úhoï lrk uqo,g Wmßu ;Dma;shla ,eîu'

• fjf<| fmd< ms<sn| f;dr;=re ,eîfuka ;ud ±kqïj;a ùu'

• fjf<| fmd< NdKav yd fiajd iq,N ùu'

• b;d myiqfjka ^wvq fjfyiska& ksIamdÈ; ,nd .; yels ùu'

• úúO NdKav mßfNdackfhka cSjk ;;a;ajh by< kxjd .; yels ùu'

wd¾Ólhg wf,úlrKfha jeo.;alu

• ksIamdok úúOdx.SlrKh we;s ùu'

• ksIamdokh mq¿,a ùu'

• fiajd kshqla;sh by< hdu'

• wdodhï fn§ hdfï úIu;d wju ùu'

• rfÜ wd¾Ól j¾Okhg yd ixj¾Okhg uÕ mE§u'

14'2 ( wf,úlrK o¾Ykfha úldYkh úuiñka
úúO wf,úlrK o¾Yk ii|hs'

wf,úlrK o¾Ykhka

• jHdmdrhla ish wruqKq bgq lr .ekSu i|yd wkq.ukh l< hq;= 
uQ,sl l%ufõohka ms<sn| uÕfmkaùu wf,úlrK o¾Ykh f,i
ye|skaúh yelsh' ;rÕldß;ajh" ;dlaIKfha fjkiaùï yd 
mdßfNda.sl n,.ekAùï wd§ ;;a;ajhkaf.a fjkia ùu;a iuÕ
wf,úlrK o¾Ykhka o l%ñlj úúO fjkiaùï Tiafia j¾;udkh 
olajd úldYkh ù we;’ tu wf,úlrK o¾Ykhka my; i|yka
mßÈ ±laúh yels h'
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wf,úlrK o¾Ykfha úldYkh

• ksIamdok ixl,amh

• ksIamdÈ; ixl,amh

• úl=Kqï ixl,amh

• wf,úlrK ixl,amh

• .kqfokqlre ixl,amh

• iudcSh wf,úlrK ixl,amh

• idl,Hjd§ wf,úlrK ixl,amh

ksIamdok ixl,amh

• wf,úlrejkag uÕ fmkajk ,o merKs u ixl,amh hs' fuh
úl=Kqïlre wNsuqL ixl,amhls' ñka woyia jkafka wvq msßjehla
hgf;a ksIamdolhskag leu;s NdKav fjf<| fmd< iq,N lsÍu uÕska
ish ksIamdÈ; id¾:lj wf,ú lr .ekSug yelshdj we;s njhs

• fuys § mdßfNda.sl wjYH;d ms<sn| t;rï ie,ls,a,la fkdolajk
w;r ksIamdok Odß;dj by< kexùu flfrys muKla jHdmdßlfhda
Wkkaÿ jQy'

ksIamdok ixl,amh

• fuu ixl,amhg wkqj wf,úlrejka úiska my; i|yka ld¾h 
flfrys wjodkh fhduq lrk ,È'

– ksIamdokh yels;dla j¾Okh lsÍu$ ld¾hlaIu lsÍu'

– wvq msßjeh ^ksIamdok tall ñ, wvq lr,Su&

– fnodyeÍu jvd;a mq¿,aj iy ld¾hlaIuj isÿ lsÍu'

ksIamdÈ; ixl,amh

• by< .+K;ajhlska yd l%shdldß;ajhlska hqla; fukau kjH yd is;a weo
.kakd ,laIKj,ska ukaú; ksIamdÈ; ñ, § .ekSug mdßfNda.slhd fm,fòh
hk oDIaáfhka lghq;= lrkq ,nk úl=Kqïlre wNsuqL ixl,amhls

• fuu ixl,amh wkq.ukh lrk wf,ú l<ukdlrefjda my; i|yka ld¾h 
flfrys wjodkh fhduq lrk ,È   

– ish wNsu;h mßÈ wdh;kfha ksIamdÈ;j, .=K;ajh ms<sn| wjodkh fhduq lsÍu'

– ish ksIamdÈ;hka iqmsß ;;a;ajhg m;a lsÍug wLKavj ;u ld,h yd Y%uh jeh
lrñka m¾fhaIK yd ixj¾Ok lghq;= isÿ lsÍu'

úl=Kqï ixl,amh

• mdßfNda.slhd fm,Uùulska f;drj ksIamdÈ; wf,ú lsÍug fkdyels
nj úl=Kqï ixl,amfha uQ,sl yrh hs

• tkï ;r.ldÍ úl=Kqï m%;sm;a;s yd úl=Kqï m%j¾Ok l%u wkq.ukh
lsÍfuka úl=Kqï jeä lr .ekSu uÕska ,dNh yd fjf<| fmd< fldgi
jeä lr .ekSuhs' fuh o úl=Kqïlre wNsuqL ixl,amhls'

wf,úlrK ixl,amh

• fuu ixl,amfha yrh jkafka ksIamdokh l< yels NdKav ksIamdokh
lrkjd fjkqjg wf,ú l< yels NdKav ksIamdokh lsÍu hs'

• tkï ;u b,lal fjf<| fmdf<a wjYH;d yd jqjukd y÷kdf.k Bg
wkql+, j NdKav yd fiajd ks¾udKh l< hq;= nj;a" ta uÕska" 
mdßfNda.sl ;Dma;sh <Õd lr Èh hq;= nj;a fuu ixl,amfhka
woyiafõ

• fuh mdßfNda.sl wNsuqL ixl,amhls' ksIamdÈ;hdg jvd mdßfNda.sl 
wjYH;dj,g yd jqjukdj,g uq,a ;ekla ysñ fõ' fuu ixl,amh
oaùidOl wf,úlrK ixl,amh f,i y÷kajhs'
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.kqfokqlre ixl,amh

• .kqfokqlrejka fjka fjka j f.k ta ta .kqfokqlreg .e<fmk mßÈ
ksIamdÈ; bÈßm;a lsÍu;a" ish¨ wf,úlrK Wml%u ta ta .kqfokqlre
uq,a lrf.k isÿ lsÍu;a ish wf,úlrK m%h;akh id¾:l lr .ekSu
fuu ixl,amfha woyi fõ' 

• fuu ixl,amfhka n,dfmdfrd;a;= jkafka È.= ld,Sk j .kqfokqlreg
jákdlula ,nd§fuka miq .kqfokqlref.a mlaImd;s;ajh ,nd .ekSu
hs'

iudcSh wf,úlrK ixl,amh

• mdßfNda.sl yd iudchSh hy meje;au wdrlaId jk fyda jeä ÈhqKq
jk mßÈ b,lal fjf<| fmdf<a wjYH;d yd jqjukd ;Dma;su;a lsÍu
iudchSh wf,úlrK ixl,amhf,i ye|skafõ' 

• wf,úlrK m%;sm;a;s ;SrKh flfrk úg fjf<| ,dNh" 
mdßfNda.slwjYH;d" fukau iudcSh ys;lrNdjh ms<sn| lreKq
flfrys o fuys§ wjOdkh fhduq flf¾' fuu ixl,amh ;%SidOl
wf,úlrK ixl,amh f,i y÷kajhs

idl,HjdoS wf,úlrK ixl,amh

• jHdmdr wdh;khl jvd Wiia m%;sM, ,nd .ekSug kï
wf,úlrKfha ish¨ u ixrpl tl u wruqKlska hq;= j ls%hd;aul
lsÍfï jeo.;alu wjOdrKh flfrhs'

• tkï ;r.ldÍ jHdmdr mßirhg jvd fhda.H jkafka mßmQ¾K 
taldnoaO m%fõYhls'

• fï wkqj idl,Hjd§ wf,úlrK ixl,amh ìys úh' 

idl,HjdoS wf,úlrK ixl,amh wxY 4 ms<sn| wjOdkh
fhduq lrhs'

• 1' iïnkaO;d wf,úlrKh

– Relationship Marketing

• 2' ifudaOdks; wf,úlrKh

– Integrated Marketing

• 3' wNHka;r wf,úlrKh 

– Internal Marketing

• 4' ld¾h idOk wf,úlrKh

– Performance Marketing

idl,HjdoS wf,úlrK ixl,amh wxY 4 ms<sn| wjOdkh
fhduq lrhs'

• 1' iïnkaO;d wf,úlrKh

– jHdmdrfha ish¨ u we,aue;s md¾Yajhka §¾> ld,Skj fomd¾Yajhg u 
m%;sM,odhS iïnkaO;d f.dvke.Su iïnkaO;d wf,úlrKfha b,lalh hs'
tys m%;sM,h jkafka jHdmdrhla tys ish¨ u we,aue;s md¾Yjhka w;r
,dNodhs iïnkO;d iys; wf,úlrK cd,hla ks¾udKh ùuhs'

idl,HjdoS wf,úlrK ixl,amh wxY 4 ms<sn| 
wjOdkh fhduq lrhs'

• 2' ifudaOdks; wf,úlrKh

– wf,úlrK ñY%fha ish¨ u úp,Hhka (4Ps) b,lal .kqfokqlrejka 
;Dma;su;a lsÍu wruqKq lr f.k l%shd;aul úh hq;= nj fuys woyi hs' 
tfia ke;fyd;a jHdmdrwdh;kfha ish¨ u l<ukdlrejkaf.a yd 
fiajlhkaf.a ld¾hka wf,úlrK ld¾hyd iudfhdackh úh hq;= nj'
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idl,HjdoS wf,úlrK ixl,amh wxY 4 ms<sn| wjOdkh
fhduq lrhs'

• 3' wNHka;r wf,úlrKh

– jHdmdr wdh;kfha kshqlal ish¨ u fiajlhkaf.a tkï by< u 
l<ukdlref.a isg my< u fiajlhd f;la .kqfokqlreg fyd| fiajdjla
,nd §ug iyfhda.fhka yd il%Shj tl;= ùu wNHka;r wf,úlrKh hs'

– fï wkqj wdh;kfha ish¨ fokdu fhda.H uQ,O¾u Ndú; lrk nj ;yjqre
lr .kS'

idl,HjdoS wf,úlrK ixl,amh wxY 4 ms<sn| wjOdkh
fhduq lrhs'• 4' ld¾h idOk wf,úlrKh

– wf,úlrK jevigyka yd l%shd ud¾. ielisfï § yd l%shd;aul lsÍfï §
iudc j.lSï yd wdpdr O¾u yd mßirh ms<sn| wjOdkh fhduq l< hq;= nj
fuhska woyia lrhs' 

– tkï jHdmdßl b,lal iy mdßfNda.sl ;Dma;sh flfrys wjOdkh fhduq
lrk w;ru iudch flfrys;a" wdpdr O¾u flfrys;a tl fia wjOdkh
fhduq l< hq;= u nj wjOdrKh flf¾'

ksmqK;d uÜgu 14'3 ( b,lal wf,úlrK
ls%hdj,sh úuihs

fjf<| fmd< LKavkh

• úúO mdßfNda.sl .;s ,laIK Wmfhda.S lr .ksñka ´kE u fjf<| fmd<la 
Wmfldgiaj,g fnod ±laúh yels h'

• úIu .;s ,laIKj,ska hqla; iuia; fjf<| fmd<" iucd;Sh .;s 
,laIKj,ska hqla; jQ lKavdhïj,g fnod fjka lsÍu fjf<| fmd< 
LKavkh f,i ye¢kafõ'

• mdßfNda.sl fjf<| fmd< LKavkh fhdod .kakd mokï my; igyk uÕska
o ±laúh yels h'
– N+f.da,Sh idOl
– m%cd úoHd;aul idOl
– ufkda úoHd;aul idol
– p¾hd;aul idOl

fjf<| fmd< LKavkfha mokï

N+f.da,Sh idOl

• rgj,a" l,dm" 
m%foaY

• foaY.=K 
idOl

• k.rj, 
úYd,;ajh

• ck.yk
>k;ajh

m%cd úoHd;aul
idol

• ia;S%" mqreI
Ndjh

• jhi
• wdodhu
• mjq,l 

m%udKh
• mjq,a cSjk 

pl%h
• jD;a;sh
• wOHdmkh
• cd;sh
• wd.u

ufkda úoHd;aul
idol

• iudc mka;s
• cSjk rgdj
• fm!reI;ajh

p¾hd;aul 
idol

• m%;s,dN$ 
m%fhdack

• ñ,g .kakd 
wjia:d

• Ndú; 
lrkakkaf.a
;;a;ajh

• Ndú; lrk
• m%udKh
• mlaImd;s;ajh
• Ndú; 

lrkakkaf.a
wdl,am

• ñ,g .ekSug
iQodku

iM,odhs fjf<| fmd< LKavkhla i|yd ;sìh hq;= 
wjYH;d

• ueksh yels ùu

– Measurable

• m%udKj;a nj

– Substantial

• <.d úh yels nj ^m%fõY úh yels nj& 

– Accessible

• fjka fldg y÷kd .; yels nj

– Differentiable

• l%shd;aul l< yels nj

– Actionable
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fjf<| fmd< LKavkfha m%fhdack

• iuia; fjf<| fmd< u úYaf,aIKhg Ndckh flfrk ksid fjf<| 
fmd< ms<sn| j fyd| wjfndaOhla ,nd .; yels ùu'

• WÑ; yd ld,Sk fjf<| fmd< wjia:d y÷kd.; yels ùu'

• wdh;kh i;= iSñ; iïm;a iM,odhs yd ld¾hlaIu f,i fhdod
.ekSug yelsùu'

• wdh;khg fjf<| fmd< ms<sn| we;s wjodku wju lr .; yels ùu'

• wf,úlrK jevigyka jvd;a id¾:l j l%shd;aul l< yels ùu'

b,lal fj<| fmd<

• iuia; fjf<| fmd< ;=< isák úúO .;s ,laIKj,ska hqla; 
.kqfokqlrejka y÷kdf.k ta w;ßkq;a wdh;khg jvd;a
wdl¾IKSh f,i fuka u ,dNodhs j fiajh l< yels fjf<| fmd< 
fldgi b,lal fjf<| fmd< f,i ye¢kafõ'

wf,úlrejkaf.a ld¾hNdrh

• f;dard .;a b,lal fjf<| fmd<g .e<fmk ksIamdÈ;h fyj;a
ms<s.ekaùu (Offering) ixj¾Okh lsÍu wf,úlrejkaf.a
ld¾hNdrh hs'

• fjf<| fmdf<ys ia:dms; lsÍu (Market Positioning) hkq
NdKavhla fyda fiajdjla fyda ms<sn| j mdßfNda.slhkaf.a ukfiys
bvla we;s lr ,Suhs' wf,úlrKfha ch.%yKh jkqfha hï
NdKavhla fyda fiajdjla fyda fjf<| fmdf<ys b;d fyd|ska ia:dms; 
ùu hs'

fjf<| fmdf<ys ia:dms; úh yels wdldr my; mßÈ 
oelaúh yels h'

• NdKavh ;=< úúO .=Kdx. yd m%fhdack we;=<;a lsÍu'

• ;r.lrejkag idfmalaI j jvd by< fiajdjla ,nd §u'

• úúO m%j¾Ok Wml%u Ndú; lrñka .kqfokqlrejkaf.a uki ;=< 
NdKavh fyda fiajdj fyda .eUqßka ;ekam;a lsÍu

ksmqK;d uÜgu14'4 ( wf,úlrK ñY%h yd tys úp,H
jHdmdßlhdf.a yd .kqfokqlref.a oDIaáfhka úuihs'

wf,úlrK ñY%h

• jHdmdr wdh;khla ish b,lal fjf<| fmdf<a wf,úlrK wruqKq
bgq lr .ekSu i|yd fhdod .kq ,nk WmlrK iuQyh wf,úlrK
ñY%h f,i ye|skafõ’

• jHdmdßlhdf.a oDIaáfhka wf,úlrK ñY%h fldgia 4lg fnÈh yels
h

• ProductksIamdÈ;h

• Priceñ, 

• Placeia:dkh

• Promotionm%j¾Okh
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ksIamdÈ;h - Product

ksIamdÈ; 
úúO;dj .=K;ajh ksudj wxf.damdx. 

ikaku weiqreu m%udKh wf,úfhka 
miq fiajd

j.lSï wdmiq 
Ndr§u ks¾udKh

ñ, - Price

,ehsia;= 
ñ, jÜgï §ukd f.ùï 

ld,h

f.ùï
l%u

Kh 
fldkafoais

ia:dkh $ fnodyeÍu - Place

fnodyeÍfï 
ud¾. wdjrKh m%foaY $ 

ia:dk ud¾. ñY%h

f;d. $ 
.nvd m%jdykh w;rueÈfhda

m%j¾Okh - Promotion

m%pdrKh úl=Kqï 
m%j¾Okh

uyck 
iïnkaO;d yd 

m%isoaêh

fm!oa.,sl 
wf,úh

Rcq 
wf,úlrKh

fiajd wf,úlrK ñY%h

• jHdmdßlhdf.a oDIaáfhka fiajd i|yd o wf,úlrK ñY%hla oelsh
yels h'th NdKav wf,úlrK ñY%hg wu;r j ;j;a úp,Hhka
;=kla we;=<;a j úp,H 7lska iukaú; fõ

• ta wkqj (

– ñksiaiq - People

– ls%hdj,sh - Process

– fN!;sl jgmsgdj - Physical Evidence

wf,úlrK ñY%h

01' 
ksIamdÈ;h

mdßfNda.sl wjYH;d yd jqjukd ;Dma;su;a lrk úlsKSu i|yd
fj<| fmd<g bÈßm;alrk ljr u fyda fohls'

02' ñ, NdKavh fyda fiajdj fyda ,nd .ekSu i|yd mdßfNda.slhd f.jk
uqo, hs'

03' ia:dkh 
$ fnodyeÍu

ksIamdÈ;h jvd id¾:l j wf,ú lr .ekSu i|yd fjf<| fmd<g 
fnodyeÍuhs'

04' 
m%j¾Okh

ksIamdÈ;h .ek we,aula olajk b,lal yd úNj .kqfokqlrejkag
ikaksfõokhi|yd fhdod .kq ,nk l%shdj,sh hs'
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wf,úlrK ñY%h

05' 
ñksiaiqka

úfYaI{;dj ,enQ iqyo" wdpdrYS,S úl=Kqï 
fiajlfhda fuys È úfYaI fõ'

06' 
l%shdj,sh

fiajh iemhSug wjYH jk fufyhqï moaO;sh 
yd wf,úfhka miq isÿ jk fiajd'

07'fN!;sl
jgdmsgdj

.kqfokqlreg by< w.hla ,nd §u i|yd 
fiajd imhk ia:dkfha mßirh yd jgdmsgdj

wf,úlrK ñY%h .kqfokqlref.a oDIaáfhka

• wf,úlrK ñY%h .kqfokqlref.a oDIaáfhka o úp,H y;rla f,i
bÈßm;a l< yelsh' th 4Cs ye|skafõ'

– mdßfNda.sl wjYH;d yd jqjukd - Customer Needs and Wants

– msßjeh - Cost

– myiqj - Convenience

– ikaksfõokh - Communication

id¾:l wf,úlrKhla i|yd wf,úlrK ñY%h
my; i|yka fya;= wkqj b;d jeo.;a fõ'

• mdßfNda.sl jqjukd m%Yia; uÜgfuka bgq jk whqßka ksIamdÈ;hla fjf<| 
fmd<g bÈßm;a lsÍug yels ùfuka msßjegqu jeä lr .ekSug yels ùu'

• ksIamdÈ;hg ;r.ldß;ajhg uqyqK Èh yels wdldrfhka ñ,la kshu
lsÍfuka mdßfNda.slhd wdl¾IKh lr.; yels ùu'

• úúO m%j¾Ok Wml%u Ndú; lrñka NdKav ñ, § .ekSug fmd,Ujd .ekSug
yels ùu’

• mdßfNda.slhdg ksIamdÈ; jvd;a myiqfjka wdikak;u ia:dkfhka ñ, §
.; yels jk fia tu ksIamdÈ; fnodyeÍu

• iuia;hla f,ig wdh;kfha wruqKq bgq lr .ekSug wf,úlrK ñY%fha
ish¨ úp,H WmldÍ fõ'

ksmqK;d uÜgu 14'5 ( wf,ú l< yels úúO
ksIamdÈ; mj;akd nj fmkajd fohs'

ksIamdÈ;

• ñksia wjYH;d yd jqjukd bgq lsÍu i|yd fjf<| fmd<g bÈßm;a
l< yels ljr u fyda fohla ksIamdÈ; f,i ye|skaúh yels h'

• ksIamdÈ; my; i|yka f,i j¾.slrKh l< yel'

ksIamdÈ; j¾.slrKh
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mdßfNda.sl NdKav

• tÈfkod mßfNdackhg fhdod .kS' fndfydúg mdßfNda.sl NdKav
Ndú;fhka fl<jrfõ' fuu NdKav wf,úlrejl=f.a
oDIaáfldKafhka m%Odk NdKav j¾. y;rla fmkajdÈh yels h’

–

–

–

–

mdßfNda.sl NdKav

myiq
NdKav

mdßfNda.slhd ksrka;rfhka ñ,os .kakd NdKav fõ' ksoiqka
: inka" oka;df,am" meka" mqj;am;a" iy,a" mdka

idmamq 
NdKav

NdKavj, ñ, yd .=Kh iei|Sulska f;dard .kakd NdKav
idmamq NdKav fõ’ b;d u iqÿiq ñ, § .ekSula i|yd
mdßfNda.slhd ks;ru ie,ls,su;a fõ' ld,hla jeh lr ñ,§
.kS’ ksoiqka úÿ,s WmlrK" we÷ï me<ÿï" mdjyka" .Dy
NdKav

mdßfNda.sl NdKav

úfYaIs; 
NdKav

hï NdKavhla ñ, § .ekSug úfYaIs; W;aidyhla orhs kï
th úfYaIs; NdKav fõ' mdßfNda.slhd ;Dma;su;a jkafka fuu
úfYaIs; NdKavh mßfNdackh lsÍfuka muKs' fïjdfha ñ, 
b;d by< úh yels h' ksoiqka iaj¾KdNrK" fudag¾ r:" 
mß.Kl" ffjoH ks¾foaYh iys; fnfy;a j¾.

fkdfijQ 
NdKav

fjf<| fmdf<a úlsKSu i|yd we;suq;a mdßfNda.slhd ta ms<sn| 
Wkkaÿjla fkd±laùufyda ta nj fkdokakd NdKav fkdfijQ
NdKav fõ' fïjd fmdÿfõ ±laúh fkdyels w;r
mqoa.,hdf.ka mqoa.,hdg fkdfijQ NdKav fjkia úh yels h' 
ksoiqka cSú; rËKh Tmamq j¾." w¨;a fmd;a

ld¾ñl NdKav $ jHdmdßl NdKav

• fjk;a NdKav ksmoùu i|yd fhdod .kq ,nk NdKav fõ' NdKav
ksIamdokh lsÍug ld¾ñl NdKav ñ, È .kafka fnfydúg
jHdmdßlhka neúka fïjdg jHdmdßl NdKav hk ku fhfoa' ld¾ñl 
NdKav fhdod ksmojkafka mdßfNda.sl NdKav úh yels h'

• ld¾ñl NdKav m%Odk fldgia ;=klska hqla; fõ

–

–

–

ld¾ñl NdKav $ jHdmdßl NdKav

01'øjH yd 
fldgia
wu;r
fldgia

ksIamdok l%shdj,sh i|yd fhojqï f,i tl;= lrk oE
øjH yd fldgia kïfõ’ 

ksoiqka hlv" isfuka;s jeks .Dy ks¾udk wdY%s; wuqøjH
iy gh¾" fuj,ï jeks jdyk ksIamdÈ; Wmdx.

02'm%d.aOk 
whs;u

fjk;a NdKav ksIamdokh lsÍu msKsi ksIamdok
l%shdj,sfha § Ndú; jk È.=ld,Sk meje;aula we;s ksñ
NdKav m%d.aOk whs;u fõ’ 

ksoiqka l¾udka;Yd,d f.dvke.s,s" hka;% iQ;%

ld¾ñl NdKav $ jHdmdßl NdKav

03'iemhqï 
yd 
jHdmdr
fiajd

ksñ NdKav ksIamdokh lsÍug Wmldr lr.kakd" tfy;a
idfmalaIj fláld,Sk meje;aula we;s NdKav yd fiajd" 
iemhqï yd jHdmdr fiajd f,i ye|skafõ'

ksoiqka  fufyhqï WmlrK - ,smsÞjH" mekai,a yd mEka" 
we,fmfk;s $kv;a;= iy w¿;ajeähd fiajd - msßisÿ lsÍu" 
w¿;a jeähd lsÍu $ uQ,H jHdmdr yd WmfoaYk fiajd - uQ,H 
fiajdjka" kS;s WmfoaYl yd l<uKdlrK WmfoYa l fiajd" 
m%pdrk
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ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a
l< yels h'

NdKav fiajd bijq $ 
isoaê w;a±lSï

mqoa.,fhda ia:dk ixúOdk foam,

f;dr;=re woyia

ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a
l< yels h'

• NdKav (

– ñksia jqjukd imqrd,k fN!;sl meje;aula iys; iamDYH oE NdKav fõ'
• ksoiqka ( .Dy NdKav" hkaf;%damlrK" we÷ï

• fiajd (

– ñksia jqjukd bgq lrkq ,nk wiamDYH oE tkï md¾Yajhla úiska ;j;a
md¾Yajhla i|yd bÈßm;a l< yels ls%hdjla fyda ls%hdldrlï fiajd fyda fõ'

• ksoiqka ( jHdmdr rlaIKh

• jHdmdr nexl= lghq;= lsÍu

• jHdmdr m%jdyK fiajd mj;ajdf.k hdu

ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a 
l< yels h'

• woyia (
– fjf<| fmd<g bÈßm;a lrk ksIamdÈ; ms<sn| j ksIamdolhd ;=< yg.kakd wf,ú

l< yels wdldrfha is;sú,a," woyila f,i ±laúh yelsh'
• ksoiqka ( lEug fmr ñks;a;=jla w;a fia§u

• Y%S ,xld <sm.sks iemhqu

• biõ (
– ñksia jqjukd ;Dma;su;a lsÍu yd iïnkaO úúO wjia:d bijq fõ'

• ksoiqka ( T,sïmsla lS%vd Wf,<

• jd¾Isl ikao¾Yk

• wka;¾ cd;sl fjf<| m%o¾Yk

• BMICH fmd;a m%o¾Ykh ^idys;H udih ;=< &

ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a
l< yels h'

• mqoa.,fhda (
– ñksia jqjukd ;Dma;su;a lsÍu i|yd bÈßm;a jk iqúfYaI yelshd iys; 

mqoa.,fhdafj;s'
• ksoiqka ( uhsl,a celaika ^.S; .dhkh &

• ñiag îka ^úlg k¿&

• w;a±lSï (
– hï lsis ld¾hla i|yd mqoa.,hl= ,nd we;s úfYaI{ ±kqu ;j;a

.kqfokqlrejl=gwf,ú lsÍu w;a±lSï fõ'
• ksoiqka( olaI ls%lÜ lS%vlhl= ls%lÜ mqyqKq lrefjl= f,i ls%hd lsÍu

• l÷ keÕSu ms<sn| w;a±lSï we;s mqoa.,hl= kjl l÷ k.skakkag mqyqKqjla,nd §u'

ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a 
l< yels h'

• ia:dk
– mqoa.,hkaf.a jqjukdjka ;Dma;su;a lsÍug yels úúO ;eka" ia:dk fõ'

• ksoiqka ( iS.sßh" yqïudkh" f,daldka;h

• ixúOdk
– ñksia jqjukdjka ;Dma;su;a lsßu i|yd ñksiqka úiska u we;s lr .kq ,nk

tall ìys lr we;s ixúOdk tall" ixúOdk fõ'
• ksoiqka ( ldh j¾Ok iudc

• r;=l=rei ixúOdkh

• YMBA/ YMCA/ YMHA

• lS%vd iudch

ksIamdÈ; mq¿,a mokula u; my; oelafjk fia bÈßm;a 
l< yels h'

• foam,
– whs;sh m%ldY lrñka yqjudre jk j;alï iïnlaO ,shú,s j¾. fï hgf;a

±laúhyel'
• ksoiqka ( idudkH fldgia n,m;%

• NdKavd.dr ì,am;a

• bvï Tmamq

• f;dr;=re
– mqoa.,hkag ;SrK .ekSug m%fhdackj;a jk mßÈ o;a; ieliSu uÕska

f;dr;=re ìys fõ' jHdmdßl ld¾hfha § jqjukd bgq lr .ekSug f;dr;=re 
m%fhdackhg .kS
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ksIamdÈ; ñY%h

• lsishï úl=Kqïlrejl= úlsKSug bÈßm;a lrk ksIamdÈ; l<U 
ksIamdÈ; ñY%h f, y÷kajhs' iuyr wdh;k tla NdKav whs;uhla
muKla fjf<| fmd<g bÈßm;a lrk w;r iuyr wdh;k ksIamdÈ; 
l<Ula bÈßm;a lrhs'
– wdh;khl ksIamdÈ; ñY%h m<,lska È.lska .eUqrlska yd ix.; Ndjhlska

iukaú; fõ'
• m<, 

• È. 

• .eUrq

• ix.; Ndjh

ksIamdÈ; ñY%h

• wdh;khl ksIamdÈ; ñY%h m<,lska È.lska .eUqrlska yd ix.; 
Ndjhlska iukaú; fõ'
– m<, 

• wdh;kh i;= ksIamdok fm<j,a .Kk fõ'

– È. 
• ish¨ u NdKav fm<j, wka;¾.; ksIamdÈ; .Kk fõ'

– .eUqr
• tl ksIamdÈ; j¾.hla hgf;a bÈßm;a lrk whs;u ixLHdj

– ix.;Ndjh
• NdKav j¾. w;r we;s iïnkaO;dj

ksIamdÈ; ñY%h

lsß
melÜgq

whsia l%Sï fpdl,Ü

whsia
l%Sï

jeks,d fpdl,
Ü

iafg%dafn
ß

m,;=re

îuj¾. wU fodvï ñY% m,;=re

750
ml

1.5
l

350
ml

ksIamdÈ; uÜgï
fïjd mdßfNda.sl jákdlfï OQrdj,sh f,i o yªkajhs'

• Core Benefityr m%;s,dNh

• Basic ProductuQ,sl ksIamdÈ;h

• Expected ProductwfmalaIs; ksIamdÈ;h

• Augmented Productjeä ÈhqKq l< ksIamdÈ;h

• Potential ProductúNj ksIamdÈ;h

ksIamdÈ; uÜgï

yr
m%;s,dNh
Core 
Benefit

uQ,sl m%;s,dNh yr m%;s,dNh f,i o ie,flk
fuh ksIamdÈ;hl m<uq uÜguhs' ksIamdÈ;hlska
,nd fok m%Odk;u m%fhdackh hs' ksoiqka ( ldnka
mEkla ñ, § ,sùu i|yd h'

uQ,sl 
ksIamdÈ;h 
Basic 
Product

fuh ksIamdÈ;hl fojk uÜguhs' fuys § yr
m%;s,dNh uQ,sl ksIamdÈ;hla njg m;a fõ
ksoiqka ( mEkla ldnka l+r iys; ;=v" fldmqj" 
;Ska; iys; ngh wosfhka iukaú; úh hq;= h'

ksIamdÈ; uÜgï

wfmalaIs; 
ksIamdÈ;h
Expected 
Product

.ekqïlre wfmalaId lrk wx. ,laIK iys;j ksIamdÈ;h
bosßm;a lsÍuhs' fuh ksIamdÈ;fha f;jk uÜguh’' ksoiqka ( 
ldnka mEkla fkdleã fyd|ska ,shùu" fnd| fkdùu" meyeÈ,s
nj" os.= ld,hla mej;Su" ldnka W;=rd fkdhk f,i bÈßm;a
lsÍu

jeä ÈhqKq
l< 
ksIamdÈ;h
Augmente
d Product

.kqfokqlre wfmalaId lrk uÜgug;a jvd by< uÜgula
iys;j ksIamdÈ;h fjf<| fmd<g bÈßm;a lsÍu fuys § isÿ
flf¾' fuh ksIamdÈ;fha y;rjkuÜguhs' ksoiqka ( ldnka
mEk ,shfjk úg m%ikak iq|jla jykh ùu'
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ksIamdÈ; uÜgï

úNj
ksIamdÈ;h
Potential 
Product

.kqfokqlreg wkd.;fha § wjYH úh yels
hehs is;d ksIamdÈ;h ie,iqï lsÍfï wx.hka
tl;= lsÍu uÕska úNj fjf<| fmd<g msúiSu
hs' fuh ksIamdÈ;fha miajk uÜguhs' ksoiqka ( 
j¾;udkfha ldnka mEkg jvd oshqKq uÜgul
mEkla bosßm;a lsÍu’ ,shkúg ix.S; rdjhla
me;sÍu ldnka wjika ùug m%:u ta neõ
±kaùug ix{d ksl=;a lsÍu'

ksIamdÈ; uÜgï

ksIamdÈ;hl ^NdKavhl& cSjk pl%fha m%Odk wÈhr 05la 
mj;S'

• Product Development Stage1' NdKav ixj¾Ok woshr

• Introduction Stage2' y÷kajd fok woshr

• Growth Stage3' j¾Ok woshr

• Maturity Stage4' mßK; woshr

• Decline Stage5' msßySfï woshr

ksIamdÈ;hl ^NdKavhl& cSjk pl%fha m%Odk wÈhr 05la 
mj;S'

01 NdKav
ixj¾Ok 
woshr

NdKav ixj¾Ok woshr wdrïN jkafka kj NdKavh
ms<sn| woyia W;amdokh;a iuÕh' fuu wÈhfrys §
úl=Kqï fkdue;s w;r m¾fhaIK yd ixj¾Ok úhoï orhs

02 y÷kajd
fok
woshr

y÷kajd fok woshfrys § NdKavh fjf<| fmd<g bÈßm;a 
lrk w;r úl=Kqï yd ,dNh fiñka jeä fõ

03 j¾Ok 
woshr

j¾Ok woshfrys úl=Kqï by< hk ksid ,dNdx;slhla o 
olakg we;’

ksIamdÈ;hl ^NdKavhl& cSjk pl%fha m%Odk wÈhr 05la 
mj;S'

04 
mßK; 
woshr

mßK; woshfrys fjf<| fmdf<ys NdKavh ms<sf.k
wjikah' úl=Kqï yd ,dN ia:djrhs' j¾Okh fiñka
isÿjk w;r ;r.h by< hdu ksid fiñka úl=Kqï yd 
,dN wvqùu o wjidk ld,fha isÿ fõ’

05 
msßySfï
woshr

msßySfï woshfrys úl=Kqï my< hhs' ,dNh ySk fjhs'

ksIamdÈ;hl ^NdKavhl& cSjk pl%h

• NdKavhl cSjk pl%hl úúO wÈhr i|yd úúO jQ wf,úlrK
wruqKq iy Wml%u fmkakqï lrkq ,nk w;r fmdÿfõ .;a l< 
NdKavhl cSjk pl%h keu;s kHdhd;aul ixl,amh my; i|yka
Wml,amk u; f.dvk.d we;'
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NdKavhl cSjk pl%h keu;s kHdhd;aul ixl,amh my; 
i|yka Wml,amk u; f.dvk.d we;'

• ksIamdÈ;hlg ksYaÑ; wdhq ld,hla we;'

• ksIamdÈ;hla wf,úlrejdg fjkia fjkia wNsfhda. f.k fok úúO
wÈhr lSmhla miq lrhs'

• NdKavhl cSjk pl%fhys úúO wÈhrj, § úl=Kqï yd ,dNh fjkia
fõ'

• ksIamdÈ;hl .uka lrk tla tla wÈhf¾ úúO iajrEm wkqj
wf,úlrejd úiska Bg wod< wf,úlrK wruqKq yd Wmdh ud¾. 
wkq.ukh lrhs'

NdKavhl cSjk pl%h m%ia;dr.; lsÍu'

ksmqK;d uÜgu 14'6 ( ksIamdÈ; i|yd WÑ; 
ikakula ks¾udKh lrhs'

ikaku Brand

• hïlsiss úlsKqï lrejl=f.a ksIamdÈ; ;r.ldÍ ksIamdÈ; j,ska fjka fldg
y÷kd .ekSu i|yd Ndú; l< yels kula" jpkhla" ixfla;hla" i,l=Kla" 
fudaia;rhla ke;fyd;a tajdfha ixfhda.hla ikakula ^Brand& f,i
y÷kajhs’

• ikakul WÉpdrKh l< yels fldgi ikakï kduh ^Brand Name& 
f,i y÷kajhs'

• ikakulg wdfõKsl jQ ,dxPkh ikakï ,l=K ^Brand Mark) f,i
y÷kajhs’ th ,shdmÈxÑ l< úg fjf<| ,l=K ^Trade Mark& f,i
ye|skafõ'

• YS% ,xldfõ jHdmdr ish ikaku 2003 wxl 06 ork nqoaêuh foam, mk; 
hgf;a fjf<| ,l+Kq ,shdmÈxÑ lsÍfï fomd¾;fïka;=fõ ,shdmÈxÑ l< hq;= 
h'

fyd| ikakul mej;sh hq;= .=Kdx. my; oelafõ'

• flá yd ir, ùu'

• WÉpdrKh" y÷kd.ekSu iy u;l ;nd .ekSu myiq ùu'

• ksIamdokfha uQ,sl .=Kdx." m%fhdacH;dj ms<sn| woyila weÕùu'

• myiqfjka fjk;a NdIdjlska o ye|skaúh yels ùu'

• ;r.lrejkaf.a ikakïj,g jvd fjkia úh hq;= ùu'

• lsishï ixialD;shla ksfhdackh ùu

úúO ikakï j¾. my; oelafõ

fm!oa.,sl ikakï

mjq,a ikakï

cd;sl ikakï

NdKav ikakï
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úúO ikakï j¾. my; oelafõ

• fm!oa.,sl ikakï (

– ksIamdolhd úiska ksIamdÈ; fjf<÷kag wf,ú l< miqj fjf<÷ka úiska tu
ksIamdÈ; i|yd ks¾udKh lr .kakd ikaku fm!oa.,sl ikaku hs'
• ksoiqka ( wr,sh iSks" ksmqK iy,a" wr,sh iy,a" úch ñßia l=vq

• mjq,a ikakï (

– hï ksIamdok wdh;khla tl u ikakula hgf;a NdKav fm<la bosßm;a
lsÍu'

• ksoiqka ( MD ksIamdok, yßYapkaø ksIamdok

úúO ikakï j¾. my; oelafõ

• cd;sl ikakï (

– hï ksIamdolfhla ish ksIamdÈ; iajlSh ikaku hgf;a fjf<| fmd<g 
bÈßm;alrhs kï tu ikaku cd;sl ikaku hs'

– ksoiqka ( isx.¾" Coca Cola

• NdKav ikakï (

– hï wdh;khla úúO ksIamdÈ; i|yd fjka fjka j ikakï Ndú; lsÍu'
• ksoiqka ( hqks,sj¾ n%o¾ia ksIamdÈ; jk ika,hsÜ" ,laia" is.ak,a" weiag%d

ikakulska jHdmdßlhdg ^ksIamdolhdg& ,efnk
m%fhdack

• wfkl=;a ;r.ldÍ ikakïj,ska ;u wdh;kfha ikaku fjka
fldgy÷kd .ekSug yelsùu uÕska wkkH;dj /l.; yels ùu'

• weKjqï ,nd .ekSfï § myiq ùu'

• ffk;sl wdrlaIdj ,eîu'

• NdKavfha úfYaI .=Khka ms<sn| mdßfNda.sl úYajdih ;yjqre lr
.ekSu'

ikakulska jHdmdßlhdg ^ksIamdolhdg& ,efnk
m%fhdack

• mdßfNda.slhka w;r ikakï mlaImd;s;ajh we;s lr .; yels ùu'

• Wiia ikakulg fjf<| fmd< ;=< jákdlula ,eîfuka jHdmdrhg
jákdlula ks¾udKh ùu'

• ikakfï l=vd l=vd fjkialï lsßu uÕska úúO mdßfNda.sl ldKav
b,lal l<yels ùu'

• kso ( is.ak,a cQksh¾

• wekal¾ 

ksmqK;d uÜgu 14'7 ( ksIamdÈ; i|yd wdl¾IKSh 
weiqreula yd f,an,hla ie,iqï lrhs'

weiqreïlrKh -Packaging

• NdKavhla i|yd ojgkhla (wrapper & fyj;a u;=msg wdjrKhla
fyda ny¨jla fyda (Container& ks¾udKh lsÍfï yd ksmoùfï
ld¾hh weiqreïlrKh (Packaging & f,i y÷kjhs' 

• NdKavhlg wdrlaIdjla ,nd §u i|yd fhdok ojgkh weiqreu
(Package) f,i y÷kajhs' weiqreu idudkHfhka ikaku $ fjf<| 
,l=K iys; j uqøKh lrk w;r th wdfõKsl ,laIKj,ska hqla; 
fõ' weiqreu ÿgq muKska NdKavh myiqfjka y÷kd.; yels h' 
weiqreul yevh" j¾Kh taldldÍ fõ
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weiqreïlrKh -Packaging

• weiqreul uQ,sl u ld¾hh NdKavhlg wdrlaIdj ,nd §u jqj;a
j¾;udkfha § th wf,úlrK WmlrKhla f,i o Ndú; lrhs'

• weiqreu uÜgï ;=kls

–

–

–

weiqreu uÜgï ;=kls

1' m%d:ñl
weiqreu

NdKavhl m%:u weiqreu m%d:ñl weiqreu hs' ksoiqka ( lsßmsá nyd we;s 
fmd,shqr;Ska weiqreu oka;df,am áhqnh

2' oaú;Shl
weiqreu

m%d:ñl weiqreulg msg;ska we;s fjk;a weiqreula" oaú;Shl weiqreu h' 
ksoiqka ( lsßmsá we;=<;a fmd,shqr;Ska weiqreu nyd we;s ldâfndaâ weiqreu 
oka;df,am áhqnh nyd,k ldâfndaâ weiqreu

3' m%jdyk
weiqreu

m%d:ñl yd oaú;Shl weiqreï iys; ksIamdÈ; f;d.hla m%jdyKh lsÍfï §
Ndú;lrk úYd, nyd¨ujla" m%jdyK weiqreu hs' ksoiqka ( lsßmsá we;=<;a 
ldâfndaâ fmÜá 24la nydÆ úYd, fmÜáhla' oka;df,am áhqí fmÜá 120la 
weiqrE úYd, fmÜáhla

weiqreula ie,iqï lsÍfï oS ie,lsh hq;= lreKq

• ksIamdÈ;fha iajNdjh'

– lefvk ìf|k iq̈ nj

– Èhr j¾. o >k j¾. o hk nj

– kYH jk iq̈ nj

• weiqrefuka ksIamdÈ;hg ,efnk m%fhdack

– ksIamdÈ;hg wdrlaIdjla ,eîu

– ksIamdÈ;h y÷kd .ekSug myiq ùu

– ksIamdÈ;h ms<sn| f;dr;=re iemhSu

weiqreula ie,iqï lsÍfï oS ie,lsh hq;= lreKq

• ;dlaIKsl fhda.H;dj
– fi!LHdr;aIs; nj
– ridhksl øjH wvx.= ù we;s nj
– l,a ;nd .; yels nj

• weiqrefï wx.
– È." m<," nr
– ksIamdÈ;fha yevh

• fjf<kaodg we;s myiqj
– .nvdlrKhg we;s myiqj
– m%o¾Ykhg we;s myiqj
– m%jdykhg we;s myiqj

weiqreula ie,iqï lsÍfï oS ie,lsh hq;= lreKq

• mdßfNda.slhdg we;s myiqj yd m%fhdack

– f;dard .ekSug

– /f.k hdug

– fjk;a m%fhdack i|yd Ndú; l< yels ùu

• mßir ys;ldó nj

– m%;spl%SlrKh l< yels ùu

– Èrdm;a jk nj

• weiqreu i|yd jeh jk msßjeh

f,an,alrKh (Labeling)

• ksIamdÈ; Ndú;hg$mßyrKhg wjYH f;dr;=re weiqrefï ±laùu
fyda mdßfNda.slhd

– wdl¾IKh i|yd f,an,hla ks¾udKh lsÍu yd thg wod< ls%hdj,sh
f,an,alrKh f,i y÷kajhs'

• f,an,h

– ksIamdÈ;h ms<sn| hï hï f;dr;=re ±laùu i|yd weiqrefï u fldgila
f,ifhdod .kq ,nkafka f,an,h hs
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f,an,hl we;=<;a úh hq;= lreKq (

• ksIamdokh iïnkaO f;dr;=re
– ^ksIamdolhd" ksIamdÈ; rg" ,shdmÈxÑ wxlh &

• NdKavfha ku fyda ikaku
• ñ,
• wvx.= øjH
• ksIamdÈ; Èkh
• l,a bl=;a ùfï Èkh
• .nvd lsÍfï yd m%jdyKhg yd Ndú; lsÍug Wmfoia
• wk;=re weÕùï $ wjjdo
• m%ñ;s ,dxPk

ksmqK;d ïÜgu 14'8 ( ksIamdos;h i|yd fhda.H
ñ, ;SrKh lrk wdldrh úuihs'

ñ, ñY%h

• ñ, hkq lsishï NdKavhla fyda fiajdjla fyda i|yd .ekqïlrejl= 
úiska f.jk ,o uqo,auh w.h hs'

• NdKavhla fyda fiajdjla fyda ,nd .ekSu fyda Ndú; lsÍu fyda uÕska
mdßfNda.slhd ,nk m%;s,dNh yd ;Dma;sh fjkqfjka yqjudre
lr.ekSug leu;s jákdlu ñ, f,i mq¿,a j oelaúh yels h'

• ñ, fkdfhla kïj,ska m%ldYs; fõ' Wod ( lv l=,sh" nÿ l=,sh" fmd<S" 
jdßl" jegqma" f,i '

• .ekqïlrejl= NdKavhla ñ, § .ekSfï § i,ld n,k m%Odk u 
idOlh ñ, fõ'

ñ, ñY%h

• wf,úlrK ñY%fha úp,Hhka weiqßka wdodhï ,nd fok tl u úp,H
ñ, jk w;r wfkl=;a ish¨ u úp,Hhkaf.ka ksfhdackh lrkafka
msßjeh hs'

• ta wkqj NdKav yd fiajd i|yd ñ, ;SrKh lsÍfï § ta i|yd jeä
wjOdkhla fhduq l< hq;= jkjd fuka u mdßfNda.slhd o ñ, §
.ekSula ;SrKh lsÍfï § ñ, ms<sn| j jeä wjOdkhla fhduq l< hq
fõ'

ñ, lsÍfï mrud¾: lSmhls'

• fjf<| fmd< ;=< /|S isàu$meje;au

• j¾;udk ,dN Wmßu lsÍu

• fj<| fmd< fldgi Wmßu lsÍu

• fjf<| fmd< idrh Wrd .ekSu

• ksIamdÈ; .=K;aj kdhl;ajh'

ñ, lsÍfï oS i,ld n,k idOl

• msßjeh

• ;r.lrejkaf.a ñ,

• b,a¨u

• msßjeh" ;r.lrejkaf.a ñ, .Kka yd .kqfokqlrejkaf.a b,ä u hk
idOl ;=k u fyda lSmhla i,ld n,d ñ, ;SrKh lrk l%uhla
f;dard .kS'
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ñ, lsÍfï oS i,ld n,k idOl 3Cs MODEL

ksmqK;d uÜgu 14'9 ( ksIamdÈ; mdßfNda.slhd w;g
m;a lsÍu i|yd iqÿiq fnodyeÍï ud¾.

fhdackd lrhs'

fnodyeÍu $ia:dk ñY%h

• NdKav yd fiajd ksIamdolhd isg mdßfNda.slhd fj; <Õd lr §fï
ls%hdj,sh fnodyeÍu hs

• ke;skï ksIamdÈ; b,lal .kqfokqlrejka fj; id¾:l j <Õd lr
§fï ls%hdj,sh fnodyeÍu hs

fnodyeÍfï jeo.;alu

• mdßfNda.slhdg úúO ksIamdÈ; mßfNdackhg wjia:dj ,eîu'

• ksIamdÈ;fha iajNdjh" fjf<| fmd< iajNdjh b,ä u jeks idOl u; 
fnodyeßu isÿ l< yels ùu

• fjf<| fmd< jHdma;shg msgqjy,la ùu'

ksIamdÈ; fnodyeÍfï ud¾. my; igykska oelafõ'

fnodyeÍfï ud¾.

NdKav fnodyeÍfï
ud¾.

mdßfNda.sl NdKav
fnodyeÍfï ud¾.

ld¾ñl NdKav 
fnodyeÍfï ud¾.

fiajd fnodyeÍfï
ud¾.

mdßfNda.sl NdKav fnodyeÍfï ud¾.
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ld¾ñl NdKav fnodyeÍfï ud¾. fiajd fnodyeÍfï ud¾.

WÑ; fnodyeßï ud¾.hka ;SrKh lsÍfï oS i,ld ne,sh
hq;= lreKq '

• 1' NdKavfha iajNdjh

– mdßfNda.sl NdKav o @

– ld¾ñl NdKav o @

– l,a mj;sk NdKav o @

– blaukska kYH jk NdKav o@

• 2' fjf<| fmdf<a iajNdjh

– fjf<| fmd< m%udKh úYd, o@

– m%foaYSh o @ foaYSh o @ wka;¾cd;sl o @

WÑ; fnodyeßï ud¾.hka ;SrKh lsÍfï oS i,ld ne,sh
hq;= lreKq '

• 3' b,ä ï iajNdjh
– wLKav b,ä ula o@
– ld,Sk j we;s jk b,ä ula o@

• 4' ;r.lrejkaf.a
– wfkl=;a ;r.lrejka ta ta NdKav fnodyeÍu fnodyeÍfï ud¾. i|yd fhdod .kakd

fnodyeÍï ud¾. fidhd ne,Su’

• 5' ksIamdolhdf.a Yla;s
– uQ,H Yla;sh fldmuK o @
– .nvd myiqlï ;sfí o @
– m%udKj;a fiajlfhda isá;a o@
– m%jdyK myiqlï ;sfí o@

ksmqK;d uÜgu 14'10 ( ksIamdÈ; wf,ú lsßu
i|yd fhda.H m%j¾Ok Wml%u fhdackd lrhs'

m%j¾Ok ñY%h
• ksIamdÈ; ms<sn| we,aula olajk .kqfokqlrejkag ikaksfõokh lsÍfuka

Tjqka ñ, § .ekSug Wkkaÿ lrùu m%j¾Okh fõ’

• m%j¾Okfha we;s jeo.;alu
– kj ksIamdÈ; .kqfokqlrejka fj; y÷kajd §ug'

– mj;sk ksIamdÈ;j, wf,úh by< ±óug'

– b,lal .kqfokqlrejkag ksIamdÈ; ms<sn| úúO f;dr;=re ikaksfõokh lsÍu uÕska
Tjqka ±kqïj;a lsÍug'

– wfkl=;a ;r.ldß ksIamdÈ; iuÕ mj;sk ;r.hg id¾:l j uqyqK §ug'

– m%j¾Okfha id¾:l;ajh u; wfkl=;a wf,úlrK ñY%fha úp,Hhkaf.a id¾:l;ajh 
o r|d mej;Sug'

– wdh;kfha m%;srEmh by< kxjd,Sug'
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jHdmdrhlg m%j¾Okh jeo.;a jk wjia:d 
lsysmhla my; oelafõ'

• kj ksIamdokhla fjf<| fmd<g y÷kajd §ug'

• ksIamdÈ; i|yd mj;akd b,a¨u my; fkdjeà mj;ajd f.k hdug'

• wdh;kfha m%;srEmh j¾Okh lr .ekSug'

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok 
WmlrK my; oelafõ

• m%pdrKh - Advertising

• úl=Kqï m%j¾Okh - Sales Promotion

• fm!oa.,sl úl=Kqï - Personal Selling

• uyck iïnkaO;d - Public Relations

• Rcq wf,úlrKh - Direct Marketing

• bijq yd w;a±lSï - Events & Experience

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok WmlrK
my; oelafõ

m%pdrKh

• rEmjdysks
• úäfhda mg
• fmdaiag¾
• nek¾
• p,k rEm
• jdr m%ldYk

fm!oa.,sl úl=Kqï

• úl=Kqï bÈßm;a lsÍu
• úl=Kqï /iaùï
• Èß §fï jevigyka
• idïm,a u`.ska wf,úh
• i,ams,a yd m%o¾Yk u`.ska 

wf,úh

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok WmlrK
my; oelafõ

úl=Kqï m%j¾Okh

• ñ, wvq lsÍï
• idïm,a fnod §u
• l+mka ,nd §u
• ñ, f.dkqj
• ;Hd. yd wdêlHh
• f,d;/hs

uyck iïnkaO;d

• m%ldYk
• wkq.%dyl;ajh
• foaYk
• m%jD;a;s iïnkaO;d
• iïuka;%K
• jd¾Isl jd¾;d

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok WmlrK
my; oelafõ

Rcq wf,úlrKh

• Rcq ;emE,
• legf,d.a uÕska wf,úh
• úoHq;a wf,úlrKh
• fjí wvú
• ¥rl:k u.ska wf,úh

biõ yd w;a±lSï

• l%Svd
• úkdaodiajdo
• W;aij
• wdh;ksl pdßld
• mdGud,d
• ùÈ kdgH

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok 
WmlrK

• m%pdrKh

– wkd.; b,ä u j¾Okh lr .ekSfï woyiska lsishï ksIamdÈ;hla ms<sn| j 
ksYaÑ; wkq.%dylhl= úiska msßjehla ord wfm!oa.,sl j u lrkq ,nk
f;dr;=re bÈßm;a lsÍu m%pdrKh f,i ye|skaúh yels h'

• úl=Kqï m%j¾Okh 

– ksIamdÈ; ñ, § .ekSu i|yd blaukska fmd,Ujk flá ld,Sk Èß .ekaùï
Wml%u úl=Kqï m%j¾Okh fõ'
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wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok 
WmlrK

• fm!oa.,sl úl=Kqï

– .kqfokqlrejka iuÕ fm!oa.,sl j uqyqKg uqyqK,d woyia yqjudre lr
.ksñka ukd iïnkaO;d f.dv k.d f.k NdKav yd fiajd wf,ú lsÍu
fm!oa.,sl úl=Kqï fõ'

• uyck iïnkaO;d

– wdh;kfha fyda ksIamdos;fha fyda m%;srEmh wdrlaId lr .ekSug yd tfia u 
mj;ajd .ekSu g yd j¾Okh lsÍug wdh;kh yd iïnkaO úúO md¾Yjhka 
iuÕ iïnkaO;djla f.dvkeÕSu i|yd l%shd lsÍu uyck iïnkaO;d f,i
ye|skaúh yels h

wf,úlrK ikaksfõok ñY%fha m%Odk m%j¾Ok 
WmlrK

• Rcq wf,úlrKh
– b,lla mdßfNda.slhka iuÕ Rcqj ikaksfõokhla mj;ajd .ksñka Tjqkaf.a

ksIamdÈ; ñ, § .ekSu i|yd fm,Uùu Rcq wf,úlrKh f,i ye|skafõ'

• biõ yd w;a±lSï
– wdh;khl wkq.%yh iy;slj jHdmdr Èkm;d fyda úfYaI wjia:dj, fyda

ixúOdkd;aul j lrkq ,nk wka;¾ ls%hdldÍ lghq;=" jevigyka bijq yd 
w;a±lSï fõ' fuhska ksIamdÈ; yd ikakï ms<sn| iqúfYaI j ikaksfõok
jevigyka ks¾udKYS,S j bÈßm;a flf¾' fuys § .kqfokqlrejka il%sh j 
iyNd.S ùula o isÿúh yels h'

– ksoiqka ( ùÓ kdgH" úfkdao ckl lS%vd
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