
Assessment Methodology

(50*2=100)



%

Business and Organizational Environment 5%

Nature and Scope of Business Management 5%

Function of Management 20%

Functional Areas of Business 30%

%

Role of Economics in Business 5%

Price mechanism and Competitive Market 10%

Production Cost, Price and Output Decisions 10%

Microeconomics Environment  and Business 15%
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(Balanced Scorecard)

(Kaplan & Norton)


