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(Tactical Marketing) 

(Marketing Mix) 

End of Season Sales-

Core concepts)





(Market Place)
(Market Space) on line



Interactivity)
Personalisation

Customisation

Technological Trends Impact)







(Advertising)
(Dedicated) ButtonAdvertising

(Search Engine (Ranking))

(Direct Marketing)

Permission Marketing
)

Direct Response Marketing

Follow-up)

Sales Promotion

Downloadable

Customer Loyalty Programmes

Value Added Benefits
(home page) Customisation

/ virtual communication chat rooms
(SMS)

Media/Press Relations

About us contact



Public Relations
Frequently Asked Questions FAQ

(Sponsorhisp), events
Sponsorhisp)

Relationship Marketing
Offer

e-Zines

Partnership Development

Direct Distribution

Customer Service and Technical Support

FAQ Frequently Asked Questions ÷

(Market/Customer Research).

(Visitors) 
(Monitoring)

(Feedback) 



(Marketing Philosophies)

Three Dimensions)

P
(Tactics)

(Product Concept)

(Production Concept)

(Marketing Concept)

(Selling Concept)



(Holistic Marketing Concept)

(Fundamental)

(Responds)

(Socital Marketing Concept)

(Orientation)

Attitude Surveys



(Potentiol)
(homogeneous)

Geographical area
End use

Buyer behaviour
(Demographic)

(Psuchographic)
(Benefit)

(Lifestyle)



(Industrial Market)

Substantial Measureable
Accessible

(Attractive)

(Forecasts) (Favourable)

Segment Attractiveness

(Product range)



(Market Targeting)

(Concentrated Marketing)

Mass (or Undifferentiated) Marketing

(Differentiated Marketing)

(Market Positioning)

sub segments hybrid
segmentation

(Product range)



(Marketing Mix)

C. Ace Ps

C



(Product)



(Place)

Channel
Logistic

The product life cycle

Introduction stage
Growth stage

Market maturity
Decline stage

(Promotion)

AIDA

(Attention)
(Interest)

(Desire)
(Action)

(wel planned)

(overall effective)
(mission)



(personal selling)
(Direcct Marketing)

(Advertising)

(Public Relation)
(Branding).

(Price)
(cost) (competition)

(customers) Cs
(credit offered)

(People)

(Processes)

(Physical evidence)

(physical symbol)

(Extended Marketing Mix)

PS , People)
Processes) Physical Factors)



Thank You!


